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Education:  Bachelor of Science in Mass Communications, December 2006
          Middle Tennessee State University, Murfreesboro, TN

Emphasis in Advertising with minors in Marketing and Psychology
Created an all inclusive advertising campaign for the Nashville International Airport during the last semester of college. Developed a media budget using different mediums including: print, radio, outdoor, and transit. Designed advertisements and created copy, developed a primary and secondary target audience, and completed a full analysis of airport. presented advertising campaign to the board of directors for the airport. Compiled all research and advertising materials into a plans book for reference. Presented concept with hands on ideas and PowerPoint presentation that engaged audience. Campaign was selected to be the complete advertising campaign for the 2008 year.


Experience:  Co-manager, February 2003 to Present
	         Wal-Mart, Nashville

Drive Store experience- Encourages associates to identify and communicate ideas that will improve the products and services provided to local customers, such as in the Front-end or on the sales floor, and takes action to implement the ideas. Anticipates external factors (for example, weather, gas prices, local events) and uses this information to plan for customer traffic and sales volume. Models and teaches associates how to develop and implement new ways to provide convenient safe and pleasurable shopping experiences for customers. Challenges associates to identify and apply methods for resolving customer complaints and assists them with addressing difficult or complex issues. 

Manages merchandising operations- demonstrates and communicates solid working knowledge of merchandising products, equipment, and procedures. Monitors merchandising time lines and ensures time lines are met for products, fixtures, displays, modulars, layouts, and floor plans. Ensures merchandising operations and store standards are aligned with company standards and customer expectations. Evaluates and responds to customer and associate issues related to advising on, maintaining, procuring, displaying, and presenting merchandise. Educates and trains associates on merchandise planning and improvement processes (for example, seasonal events, item merchandising, feature productivity) and monitors associate implementation of these practices in order to achieve business goals and objectives. 

Judgment- identifies, reviews, and applies policies and procedures to make informed judgments. Identifies and uses facts, information, and expertise to set priorities and make informed decisions. Identifies and uses symptoms to identify the causes of problems and develops solutions to address them. 

Customer centered- Reviews customer-focused data and adjusts performance to address findings. Promotes and supports associate efforts to exceed customer expectations. Informs associates how to identify and locate resources to meet diverse needs of customers. Execution and Results- holds associates accountable for completing work within expectations and time requirements. Plans and manages own and others time, based on business priorities, and follows up to ensure all work requirements are completed in and timely accurate manner. Identifies and obtains the resources needed to complete projects. Encourages associates to strive for excellence, efficiency, and quality in work practices. 

Planning and improvement- coordinates and aligns planning with organizational initiatives and direction. Looks at work plans and makes changes, as needed, to achieve team or work group objectives. Sets realistic timelines for goal accomplishment. Improves work processes and practices to increase performance and results. 

Influence and Communication- Promotes ideas and links them to business needs and benefits. Builds trusting, collaborative relationships and alliances with others, inside and outside of the organization. Effectively communicates clear, up-to-date information on business plans and priorities (for example, change initiatives). Share experiences and ideas with associates across the organization.

Radio On Air Personality, April 2001 to November 2001
	WTRB 1570 AM, Ripley, TN

Introduced Songs and Artists, Coordinated all music and advertisement programming, Implemented a request line for listeners, Aired St. Louis Cardinals baseball games, Sent out billing statements to advertisers, co-hosted afternoon drive show.




